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National Business Crime Week of Action  

The week commencing the 17th of October 2022, National Business Crime Centre (NBCC) 

launched a National Business Crime Week of Action to raise the profile of business crime 

and its impact on business communities across the UK. Retailers, BCRPs, BIDs, policing 

teams and security companies all joined forces on this initiative – Safer Business Network led 

the way in London.  

 

Delivery 

Safer Business Network works across 34 town centres, and due to our reach, our leadership 

team decided to focus on business engagement during the week, inviting partners to join 

visits. Multiple teams made of BCRPs officers, MPS officers, BTP officers, council enforcement 

officers, BID ambassadors and security teams, security managers and analysts, shopping centre 

managers and security leads and Business Crime Hub visited over 200 businesses in 15 London’s 

town centres over 5 days of enhanced engagement. Businesses received a range of crime 

prevention advice, with a particular focus on the most common triggers for violence at work. 

We handed out ShopKind posters to be displayed on shops’ windows to promote kindness 

among customers and joined the discussion on the importance of reporting crime.  

 

Feedback from our BCRP members in London was positive and visits have been appreciated 

allowing open and honest conversations to take place; they were happy to discuss their main 

issues and priorities and found the time to speak to our teams.  

 

Data collection and analysis 

At Safer Business Network, we understand the importance of listening to our businesses, but 

also how important it is to have data that can support our work and businesses’ priorities in 

terms of safety and security. As part of the engagement, we disseminated a short survey within 

our communities, collating164 responses. 

 

We asked businesses what type of crime affects them the most and the results are not a 

surprise. Theft was the most common answer (81%); businesses are still recovering from the 

financial strain of the pandemic and cannot absorb the losses from shoplifting.  The increased 

cost of living has already affected the level of theft experienced by retailers; a joint approach 

between agencies should initiate the conversation on how to support retailers during this 

period. Linked to theft is the second most reported crime: abuse towards staff while at work 

(45%). With deeper analysis during the discussion with store managers and security officers 

during the day, it came to light that verbal, but also physical abuse is a daily occurrence, one 

which businesses struggle to contain and handle themselves. Staff reported that abuse and 

violence are triggered in the main by challenging shoplifting offences, making it even harder for 

retailers to prevent crime and keep staff safe.  

 

BCRPs can help here. We know it is the minority of criminals that commit the majority of theft 

offences, which means that, if we concentrate on identifying the most prolific, sharing 

intelligence with the local communities and preparing case files for the police, we are in a 

position to succeed. We now know that if we deal with the most prolific, local and high-harm 

offenders in terms of business crime, we will also reduce abuse at work.  

 

Multiple businesses reported being negatively impacted by youth ASB. Shopping centres’ 

businesses had the stronger voice in raising concerns around the youth population and the 

escalation of violence and crime committed by young people, but also small independent 

businesses reported that they have been victims of these on multiple occasions. Multiagency 

work is required to locally address these issues, aiming not to criminalise young people but to open a dialogue 

between the young population and the retailers. In the town centres we have BCRPs, Safer Business Network 
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either leads or sits on a partnership working group to address youth ASB and the key is partnership work to address 

these incidents, preventing more serious issues from occurring.  

 

Once we have discovered their priorities, we asked businesses if they feel supported by their BCRP when an 

incident occurs, and we were pleased to see 87% of them responded positively to the question. They understand 

the work of the local partnerships and find it beneficial; they understand better how the system works and why 

there is a need for BCRPs to fill the gap between the police and the community. Sadly, we are still experiencing 

concerns about GDPR and a reluctance to share intelligence.  

 

Finally, businesses were asked if they feel that business crime is dealt with appropriately, and businesses 

responded yes in 55% of cases, once again demonstrating the importance of the BCRP work with the ability to liaise 

with a local policing team, feedback good news stories, good results and investigations outcomes to the businesses, 

increasing the confidence in the police and their understanding of what needs to be done to bring criminal to justice. 

By constantly visiting our members and updating them on what’s going on in the town centre, they feel more part 

of a community, their report crime more confidently and allow BCRPs to support the police work in terms of 

business crime. 

 

Social media 

Social media played a great part during this week, Safer Business Network wanted to promote partnership work 

across the industry and showcase joint work. Twitter, Instagram, LinkedIn and our internal platforms have been 

flooded with videos, images and good news stories from the officers on the ground, raising Safer Business Network 

profile and promoting the week of action #NBCW. 

 

Improvements 

Overall, the engagement week was a success, and a variety of partners joined us around London. However, more 

notice needs to be given to all involved in order to set up a more organised, structured and coordinated 

engagement. A greater police presence would be a benefit. Some teams have received a CSSC message as a call for 

action, but some failed to see it. It would be good to know how this initiative will be promoted again next year so 

that this can be planned more efficiently. Due to short notice, there was little consistency between different 

engagement teams, with a lack of police or council or other partners in certain areas.  

 

We decided to do two shifts per day, a morning one and an afternoon one, but two hours per town centre gave 

us a very limited opportunity to engage with a large number of businesses. We had to choose between quality and 

quantity, so we preferred to concentrate on fewer businesses with longer engagement, more in-depth training, and 

constructive conversations with different partners.  

 

With greater forward planning, our hope is to deliver an engagement day per town centre, with multiple teams on 

each day. This will allow for many more businesses to be involved in the initiative and gather more data so to be 

more representatives of our communities. The day would also benefit from an initial morning briefing with a short 

presentation to explain the objectives of the day (this could also be an email sent out beforehand).  

 

Legacy  

Now that we know what matters the most to businesses, we can shape BCRPs’ work around them, demonstrating 

to our members that we listen and act upon their priorities, making sure to raise these with the local authorities 

and policing teams at a strategic level. We are already in conversation with multiple partners to see how we can 

make this a regular thing, not once a year, but we would welcome the support and presence of partners on our 

engagement visits, particularly where blockages have been identified and support is needed to move things forward.  

The week has also been a great week of networking for Safer Business Network officers, where we had the 

opportunity to meet partners and discuss issues face-to-face, developing the relationships that are at the base of 

our work.  

 

 


